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WEB 2.0  - DISTINGUISH BETWEEN
APPLICATIONS AND ARCHITECTUREAPPLICATIONS AND ARCHITECTURE

Architecture

The technology that makes it work

Inherently multimedia

Fewer links, more actionable elements
sliders – tabs –menus - widgets 

Multiple technologies (AJAX, Flash)





PHYSIOLOGICAL AGEING MATTERS

►Inhibitory deficit

►Processing speed hypothesis

Cognitive Ageing
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CIM PRESENTATION



PHYSIOLOGICAL AGEING MATTERSPHYSIOLOGICAL AGEING MATTERS

Young OldYoung Old



CONCLUSION

Web 2 0 technologies can create Web 2.0 technologies can create 
irrelevant distractions that are difficult for 
older people to ignore.

Web 2 0 architect re is age sensiti eWeb 2.0 architecture is age sensitive



WEB 2.0  - DISTINGUISH BETWEEN
APPLICATIONS AND ARCHITECTUREAPPLICATIONS AND ARCHITECTURE

Architecture

The technology that makes it work

ApplicationsApplications

What the user can do with the Web site



WEB 2.0  - APPLICATIONS

User Generated Content
Youtube, eyeVio, Del.icio.us

Users create, refine and share content Users create, refine and share content 

Youtube, eyeVio, Del.icio.us
Social Networking
Facebook, MixiIntegration of Google

A ‘community’ experienceA ‘community’ experience
Maps, music, video, news

‘Mashups’ enable richer/varied applications‘Mashups’ enable richer/varied applications
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SOCIAL NETWORKING



AGE DISTRIBUTION OF USERS (UK)( )



RAPIDLY CHANGING DEMOGRAPHIC PROFILE



BECOMING A COMMODITY APPLICATION



BECOMING INTEREST SPECIFIC
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THE NUMBERS ARE STAGGERING

100,000,000 unique visitors/month00,000,000 q /

70,000,000 ++video clips 

10% of the Internet’s bandwidth



BEING WATCHED BY ALL AGES

Average age = 39 years oldg g y



MULTIPLE USES



Withi  24 th  b t  70% Within 24 months between 70% 
and 95% of the Internet’s traffic 
will be video



IMPLICATIONS OF THESE DEVELOPMENTS

Web 2.0 is the Web

Social networking and video are becoming 
standard elements of Web site infrastructure

Today’s uses of the technologies are poor 
d f h findicators of the future

The applications are age neutral BUT the 
technology isn’t!technology isn t!



FURTHER READING
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