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Architecture

The technology that makes it work

Inherently multimedia

Fewer links, more actionable elements
sliders - tabs -menus - widgets

Multiple technologies (AJAX, Flash)
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Rebels keep up pressure on Brown

Drinkers fall into ‘nine groups’

Gatwick Airport put up for sale
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» Inhibitory deficit

» Processing speed hypothesis

Cognitive Ageing
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errors made
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Web 2.0 technologies can create
Irrelevant distractions that are difficult for
older people to ignore.

Web 2.0 architecture is age sensitive
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Applications

What the user can do with the Web site




User Generated Content
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‘ Maps, music, video, news
A ‘Ccummu.,

‘Mashups’ enable richer/varied applications
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What's Hot? S L e
Video  Music  Authors  Apps

Channels

Check out the new online drama with
Saofia's Diary!

Profiles

Bebo Originals

Nair Pretty Boy

Mow's your chance to meet the infamous
Pretty Boy from Sofia’s Diary!

Advertizemant

Radar on your mobile

Mobody will belleve you know
who is nearl
Get your wallpaper!

Videos
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Get Your Own Social Network!

Ming is the only anline senvice
where you can create, customize,
and share your own =Social
Metwork for free in seconds.




Who's the

Cafemom best dressed?

My CafeMlom « | Moms + | Activiies «| Share w| Groups w| Answers w | |[Search]

TO CAFEMOM

CafeMom is a place for moms and moms-to-be to connect

with one another. We invite you to take a look around Already a member? Click here to login.
CafeMom and join the moms who are already sharing,

supporting, and having fun with one another at CafeMom. .

\ l

Want to learn more about CafeMom befare joining? Click here for a Site Tour.

NEW!

School Groups

Find your child’s CafeMom school group;

L&

Meet Moms

Over a million moms have already become members of Cafellom.

LEARN
MORE!




B 48— —i =,

i



100,000,000 unigue visitors/month

YouQ[/L: 70,000,000 ++video clips

Broadcast Yourself™

10% of the Internet’s bandwidth



Google You [l

Video U.K. Broadcast Yourself™

Average age = 39 years old



&  Seotember 19th. 2008 Fa l‘ About Us ESHHTT local signin

§ View our expert 'How to...' videos

: —embers groups
llow videos.

e Click

wout us - contact us
advertise - press

arch

' 1 itosy meaningfultravel

Going Braless!!!

' Tell us More
wit the Early Days
srowing Bolder

" Lack of
tivation?

' Fined for Good
[ immar!

>| & 0:03/3:51 | «f|  =H E9

" What type of pets
does everyone own?

Fish Meat

- . L. Boomerang
disappointed. "Kids"

BCEEEE ) Ruth1808 tn Rritnev | |




Within 24 months between 70%
and 95% of the Internet’s traffic
will be video



Web 2.0 is the Web

Social networking and video are becoming
standard elements of Web site infrastructure

Today’s uses of the technologies are poor
indicators of the future

The applications are age neutral BUT the
technology isn’t!
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MySpace and
Facebook satisfy a
fundamental human
need to communicate
and be heard

Diick Siroud
E-mail: dick#20plus20.com

Social networking: An age-
neutral commodity — Social
networking becomes a mature
web application

Dick Stroud

ool o i svkad fm 3 Cemier 2007

Abstract

This paper discusses how Social netwarking has quickly matured
to become relevant to all age groups and types of consumer. The
paper explains the fundamentals of social networking, traces its
origins and explains the reasons for its rise to prominence. The
paper considers how this application is likely to develop and
concludes by detailing the way marketers should react.

Jowrnal of Direct, Dara and Digital Marketing Practice (2008) 9, 278-292.
doi:10.1057/palgrave.dddmp. 4350092

Introduction

Whenever the term Web 2.0 is mentioned, you can be certain that the
phrase *social networking’ will not be far behind. Social networking
websites like MySpace and Facebook are regularly topics of
discussion in the general media, not always for positive reasons.
Stories about the value and empowering qualities of these websites
are being matched with negative tales of them enabling children to
bully their classmates and for containing ultra-right wing political
advertising.!

Social networking has many similarities to the early days of texting,
when adults were amazed why young people spent so much of their
time keying messages into their mobile phones. The same bemusement
exists about the ability of MySpace, Facebook and Bebo to attract over
184 million unigue visitors in a single month.?

The ability of social networking sites to generate these huge
volumes of web traffic is proof of their huge popularity. But there
must be a hard business rationale to these sites to persuade Rupert
Murdoch, somebody who avoided investing in web companies during
the dot.com era, to pay $580m for MySpace.

This paper investigates what is driving the fascination with social
networking and how this phenomenon is likely to develop. In
particular. the paper proposes and will hopefully prove the hypothesis
that social networking is intrinsically age-neutral and will evolve to
become a commodity application of the weh.

Web video unleashes the
power of the web

RICK STROUD

In the same way
that GIF and JPG
images added
richness 1 plain
test, 50 video
provides a new
dirrension to the
web's ability to
cornmunicats and
entertain. Cick
Sroud explains
whry for many it is
the most exciting of
all the new digitl
technologies

Market Leader Saring 2005

Nrian
YouTube
Within che nexe 24 months, video is expecred
w0 account for %% of internet traffic. Even
though we have juse begun the web video
revoludon, the magnitude of iss impace on
the interner is already staggering.

A combination of wchnelogical develop-
ments has made the creaion and viewing of
web video a mass-marker experience.

Thie voses of videw caneras aod sufoware o
creare and edic video have plummeted. Al
Gore Oscar-winning global warming crisis
documentary, dn Imowvenien Trueh, was
creaed using smandard Apple Eeynoee and
editing sofeware, and wich a video camera
costng less than USE 4,000

The production team required o crears
videns has shrunk m wwo people. Omne person
0 ace as the journalisvinerviewer, the ocher
the cameraman/edicorn

The second development is the wide-
spread availability of broadband. There is
now a worldwide andience of 300 million
subscribers who can access the interner ac
hroadhand speeds. This number is expecesd
to double by 2011, The demand for weh
video and broadband access is now in a
cyele whereby broadband ake-up is driven
by the desire o view video, which in urn
increases the audiences and supply of
wvideo material.

Finally, che coses and simplicity of hosting,
searching and viewing web video have
radically improved. There are over a 100
websites providing free video hosting services
- double the number ac the beginning of
2007, YouTube alone contains over 60
million video clips and now even hoasts a
channel for the UK monarchy.

Dick Srrewd & o omeradraar, fecrorer awd oriver He iale
foamder af the marketing cmdtansy 3garit,

DICK STRCUD

oogle is evolving i video search
capabiliey with the development of “universal
search’. This will process all coneent including
video, images, news and websires combined
ineo a single, incegraced ser of search resulis.

Adobes Flash Flayer has hecome
the defaule sofeware used by the main web
hosting companies, including YouTube and
MySpace. Adobe esimates thar 99% of the
words developed markers can view Flash
Player content.

The *YouTube effect’

YouTube has had a lasting positive, and
eransiwory negative, effect on the evolution
of web videa.

“The positive effect has been wo propel web
viden to the areention of the general public.
“This has not always heen done in che mose
appealing way. Saddam Husseink death, che
unguarded saremencs of polidcans and the
rantings of celebrivies have quickly found
their way onto YouTube, ofeen before they
were broadeast on TV

Amusing nensense videos have achieved
andiences of aseenishing numbers of people.
“The Evoludon of Dance’, a sie-minoe
video clip, has so far been viewed over 51
million times. YouTube is liteered with such
clips.

YouTobe has thruse web video ineo
the public spoclighe bur often with the
conmotations of it being trivial and a faddish
thing thar is only used by the young.

“The negative outcome is for markeeers o
pigeon-hale web viden as being anocher pare
of this strange “Weeb 2.0 thing” and relevane
only if you are wargeting the tween and wen
markees. This is not sup) by the faces.
According w0 dam compiled by
Miclsen/MetRarings,  comScore  and
Cuantcase, web users aged 3564 represene

3



Further Gluestions?
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