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Internet use in Japan

e 44% of the Japanese population have accessto
theInternet (White Paper, Prime Minister’s
Office, 2002); estimate 12/2003: 61 million

e Interest in the political Internet growing from
11% in 2000 to close to 20% as of November
2003 (Video Resear ch, 2000, 2003)

e Over 50% of NGOs havether own website
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Number of Internet Users

(As of July 31, 2003)
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Citizens’ groups In Japan:

Internet use and “success”
(Isa Ducke)

e empirical data from about 150 citizens
groupsin Japan

e guantitative and gqualitative analysis

e Data grouped in 8 issues

e | ndependent variables. Use of the
| nter net

e Dependent variables: Success factors
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Citizens’ groups Iin Japan:
Internet use

e almost all use e-mall

e 83% havea HP

® amajority does not answer e-mails

e Spending on HP isusually low, updates
ar e often infrequent

® | nteractive features, BBS, Chat, etc are
rare

e MobilephoneHPsarerare (although
many use e-mail via mobile phone)
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Dependent variables:
Success factors

® Success of the group
— feedback, visibility
® Successin theissue

— getting the issue on the agenda at all,
promoting deeper discussion, opinion polls,
procedural and substantive policy changes,
and other forms of success
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Selected Results |

Internet use and success
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Selected Results I
Links, directories, and search engines
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Selected Results Il
Ease of Interface: Navigation bar
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Selected Results IV
Generation of return visits

e Online
registration

e (linkslists)

e (calendars)
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Selected Results V
Dialogic loop

e (Google hits,
others)

® prompt
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e other

Interactive
features
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Didogic loop - scale: none - high
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Selected Results VI
Groups dealing with women’s issues
use the Internet less
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Summary

e |nternet useislimited, mostly one-way
communication

e Use and effectiveness of I nternet depends
On I1SsuUes

e Digital divide does exist
e Potential of certain Internet features
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Ol al'lti-Galll aClivists WeDNSLES
g scheme (example)

Criteria Scor € (1 = low, 3 = high)

Framing function

- Self-presentation

- Views and opinions of organization
~ external information

- background infor mation

- feedback opportunities

- electronic correspondence

- online debate

- personal contribution by visitors

M obilizational function
- Support / member ship
- Action calendar

- Online actions

- Training

Networ king function

- How many links
- Kind of links
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Questions

& Who's online? (party, gender, and age)

& \What are they doing online?
e Communications with the electorate
e Party identification features

& Summary: Politics as usual?

DI1J Workshop, December 5, 2003
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Online Content

& Cross-party competition on web-sites

¢ Age (younger candidates vs. older
candidates)

& Top-down communications structures
& Party identification through web-sites
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Candidates Online 2001

Candidates Web-sites Web-sites
(Total) (Total) (Analyzed)
Prefecture- 141
based 292 161
representation (87.6%)
| 85
Party List 194 110
(77.3%)
226
Total 487 271
(83.4%)
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Candidates Online | (Party)

O No
Bl Yes
P DPJ

Jiyu JCP SDP Kom Indep
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Candidates Online Il (Gender)
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Candidates Online Il (Age)
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Communications with the
Electorate

& Online surveys and results
& Real-time interactivity

¢ E-mail address

¢ Comments/messages

& Contact information

¢ E-mall magazine

DI1J Workshop, December 5, 2003
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Communications features
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Communications features

Party LDP DPJ Jiyu JCP SDP Komeito Indep.
Surveys and 2 (4.8%) 1 (3.4%) 0 0 0 3 0
results (20%)
Real-time 4 7 3 1 2 1 6
interactivity (9.5%) (24.1%) (30%) (5.9%) (16.7%) (20%) (27.3%)
E-mail address 38 24 9 16 8 3 22
(90.5%) (82.8%) (90%) (94.1%) | (66.7%) (60%) (100%)
Comments 3 6 4 3 1 2 7
(7.1%) (20.7%) (40%) (17.6%) (8.3%) (20%) (31.8%)
Contact info 13 11 6 5 6 2 13
(31%) (37.9%) (60%) (29.4%) (50%) (40%) (59.1%)
E-mail 7 5 1 4 0 0 3
newsletter (16.7%) (17.2%) (10%) (23.5%) (13.6%)
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R I D | —
Party Identification Features

& Party logo
& Links to party web-site (national or local)
& Links to individual politicians

DI1J Workshop, December 5, 2003
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Party ldentification Features

Feature Frequency Percentage
Party logo only 33 23.4
Party logo and link to party site 22 15.6
Party name (text only) 30 21.3
Political party(ies) 75 53.2
Individual politicians 42 29.8
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Party ldentification Features

Party LDP DPJ Jiyu JCIP SDP Kom

Party logo only 9 13 4 1 5 0
(21.4%) (44.8%) | (40.0%) | (5.9%) | (41.7%)

Party logo and link to party 2 9 3 0 3 0

site (4.8%) (31.0%) | (30.0%) (25.0%)

Party name (text only) 10 2 2 11 2 2
(23.8%) (6.9%) | (20.0%) | (64.7%) | (16.7) | (40.0%)

Links to political party e 22 4 L2 5 3
(54.8%) (75.9%) | (40.0%) | (76.5%) | (41.7%) | (60.0%)

Links to individual politicians 9 16 3 7 2 1
(21.4%) (55.2%) (30.0) | (41.2%) | (16.7%) | (20.0%)
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Conclusion: Politics as Usual?

¢ Trend towards candidates of larger parties
having web-sites, but smaller parties making
more interactive use of their sites

& Communications features tend to be top-down
rather than bottom up; few interactive
possibilities on the sites

& Party identification features most frequently
seen among smaller parties
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Summary

e Most (but not all) groups/ NGOs/ parties
havetheir own HP

e Dialogic featuresarerare

e Considerable numbersof thelr users/
audiencedon’t accessthe Internet, or
only via mobile phone

e Accessto political sitesislow
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